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Six Flags names 
choice for account — 


After six weeks of agency interviews Six 
Flags over Texas announced Wednesday it 
has awarded its $1.5 million advertising ac- 
count to McCann-Erickson’s Dallas office. 

That office “will hire three people imme- 
diately to handle the account and will add ` 
about five more over the near term,” said” 
Jim Hetherly, executive vice president in 
McCann’s Houston office. The office cur- 
rently employs seven to 10 persons, 

Hetherly said he thought McCann was 
selected over the second finalist, Sumner 
Barry Brown of Dallas, “because of our pre- 
vious experience with Six Flags.” McCann- 
Erickson/Houston handles Six Flag’s As- 
troworld theme park and the Atlanta office 
has been handling Six Flags Over Georgia, 
“but that account is in question.” 

Jerre R. Todd, a Fort Worth agency that 
handles Six Flags public relations, had been 
handling the Arlington Amusement Park’s 
advertising since The Bloom Agency of Dal- 
las resigned the business in October. 
McCann next week will begin preparing Six 
Flags’ 1982 marketing program. 

The Dallas McCann office also recently 
began handling advertising for 12 Fort 
Worth/Dallas banks that are affiliates of 
Houston-based Southwest Bancshares. 
Those banks place approximately $1.5 mil- 
lion worth of advertising a year or roughly 
thesameamountasSix Flags, Hetherly said. _ 

The office was set up in July to assist- 
McCann’s New York and Houston offices ` 
with Texas Instrument’s $20 million adver- 
tising account. The Dallas office works on 
TI's semiconductor business. 
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